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Generation X — The Ignored Generation

This generation has been labeled by the Boomers as “lazy, confused, and
unfocused” When asked how Gen Xers sees themselves, surveys show that 72%
responded as “ambitious, determined, and independent.” Generation X is
currently between 28 and 43 years of age. This group is starting families and
buying homes. How can you reach them to get part of their business? We can
help you identify their needs and wants to increase your share of wallet.

In last month’s issue, we explored a
“I Want my definition of the Boomers and the

9y Millennials as well as the life events that
have shaped those generations. This
month, we will explore how Gen Xers
think and make decisions. This
generation is both independent and
skeptical. They make up 17% of the
population. They are 45 milion people
strong and represent $125 billion in
annual purchasing power a year. This is
not a generation to dismiss! Marquis
can help you identify your Generation
Xers to better understand what
products they have, what banking channels they use, how profitable they are, so
you can create a marketing strategy designed to win them over and keep them
for life.

According to a TIME Magazine article “Great Xpectations of So-Called Slackers”
from June, 1997, Generation X is “...the next big thing.” They are looking for the
next best deal, trying to free themselves from the career imprisonment of their
parents by creating technology start-ups and small businesses. This group of
people is making money AND spending money. How can you increase your
share of wallet?

Generational Characteristics and Life Events

X Gen X Facts — age 28-43 (1965-1980)
Generation X experienced the recession of the early 80’s, only to see any
profits dissipate in the 1987 stock-market crash and then go right back into a
recession in 1990-1991. Some additional facts are:
X 40% spent time in a single-parent home by age 16
X Oldest marrying generation ever recorded (23-27 for men, 21-25 for
women)




Accept diversity

Highly competitive

“Worry about the future” is a major source of stress

Distrust Government (soaring national debt, bankrupt social security)
Burdened by college loans and shifting job markets

Pragmatic and practical

Self-reliant and individualistic

PC/Use technology
Multitask
X en X Life Events
Star Wars (1977) Atari 2600 (1977)
Three Mile Island (1979) MTV Debut (1981)
Commodore 64 (1982) I[ran-Contra Affair (1986)

Explosion of the Challenger (1986) Berlin Wall Falls (1989)

Kurt Cobain dies (1994)
When marketing to Xers, focus on self-reliant and individualistic attributes as
well as taking risks and their entrepreneurial spirit. For example, the slogan
“No Fear” speaks to this generation’s spirit to the extreme sports such as
bungee jumping and sky surfing. Prudential Insurance changed their slogan
from “Get a Piece of the Rock” to “Be Your Own Rock” to attract Gen Xers.
This generation wants to know what it is, and what it does for them. They
want information “unembellished.” Products of interest are small business
loans, business checking products, mortgage loans, money market accounts,
car loans, and any products that will make it more convenient for them to do
business with you.

X Reaching Gen X
According to a study by InnoMedia, NuStats, and Vertis, 86% of Gen Xers
bring in the mail on the same day it is delivered. Generation X consumers rate
75% of the mail they receive as valuable. Direct mail is a powerful way to
reach this group of customers. Since Gen X is very technology proficient,
follow up the direct mail with an online marketing strategy. In these mailings,
provide the benefit to the buyer, some level of comfort in moving forward
with a purchase and a guarantee. This will help the skeptical Gen Xer with
the decision making process.

X Consulting Corner
Need help reaching Generation X? We can help you identify this group and
provide you with a solid strategy to win them over for life. Our team of experts
will customize your segmentation strategy. Please contact us at
sales@gomarquis.com.
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Our Support Team, GoMarquis Team, and Consulting Team can help you with
basic concepts as well as detailed projects. We are here to help you connect
with all generations at your organization! Call us at 800-365-4274 for any
guestions you may have.

Sincerely,

MAROUIS |




