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8:30 - 10:00                             

Profit Basics & Balancing                             

How certain are you about those numbers you input during 

Account Update?  Learn the basic fundamentals to acquire 

the specific figures needed to update and balance your 

profitability. 

10:15 - 11:45                            

Campaign Creation & Management        

Discuss and practice the basics of background research, 

profiling for look-a-likes, setup and tracking of your  

marketing campaigns.  

8:30 - 11:45                      

Quick Start for New Users                           

If youõre new to MarketTrax and need to get              

up-to-speed on Filters and Reports, this introductory 

session is designed with you in mind.  

1:00 - 2:30                                 

CRM Admin Workshop                               

Discover the most talked about and best features 

your CRM tool has to offer. 

                              OR                        

Filtering Techniques                              

Get tons of useful òhow toó information in the form 

of tips, proper filter methodology, common pitfalls 

to avoid, filter confirmation processes and much, 

much more.  

2:45 - 4:15              

Tuning Up Your Import                 

Discover time-saving ways to improve the quality 

of your monthly import process. 

                         OR                       

Tips & Tricks with Office 2007          

Everyone can benefit from shortcuts and simple 

how-to tips and tricks within the Office suite. 
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8:30 - 10:00                              

Mapping Basics                              

Learn the essentials of using the Maptitude software in     

conjunction with MarketTrax. This is a beginner-level session 

on mapping. 

10:15 - 11:45                     

Top 7 Reports You Need to Know                           

Ever get overwhelmed by the sheer volume of reports you 

can produce? In this session, learn which reports you need to 

learn very well to use MarketTrax most effectively. 

8:30 - 11:45                           

Presentation Skills Workshop                               

In this interactive session, learn how to identify, format and 

present key information to others in your organization.  

This class also focuses on being a better speaker!  

1:00 - 2:30                                     

Single Product Households                                    

Most institutions have many, many of these households 

and never approach them with any strategy or game 

plan for improvement; however, they are very risky 

clients of the organization. Let us share ideas about 

analyzing these clients and creating a marketing     

initiative to generate more cross-sales and greater 

product penetration. 

 2:45 - 4:15                    

Why ExecuTrax?                                    

Curious about the benefits of nightly updating?    

Wishing you could obtain campaign results based on 

the last 24 hours? Then ExecuTrax may be for you!  

See the key benefits this  newest addition to the  

Marquis family has to offer. 

1:00 - 4:15                         

Quick Start for New Users (repeat)                   

If youõre new to MarketTrax and need to get       

up-to-speed on Filters and Reports, this introductory 

session is designed with you in mind.  

T R A I N I N G  R E G I S T R A T I O N 

Training sessions are free and seating is available to 

anyone registered for the conference; you only have 

to cover your expenses. For more information, please 

visit www.GoMarquis.com or contact Robert Swafford 
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The State Fair of Texas 

6:30 - 8:00        

Welcome Reception  
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7:45  Breakfast 

8:15  Welcome & Opening                       

Jay Kassing, Marquis 

8:30  Bringing Fun & A Positive Attitude Back to Work & Life                                           

Bruce Wilkinson  CSP, Keynote Speaker                    

In these stressful times, when weõre all being asked to do 

more with less, how do you cope? How do you operate 

with slashed budgets and reduced resources? Bruce will 

show you how to bring enjoyment back to your work and 

personal life. 

9:45  Break 

10:00  Making the Most of the Honeymoon          

Carla Bailey, Marquis                            

Onboarding has been a buzz word for several years 

now. This session will help demystify the process, the 

methods and if Onboarding is even necessary. Case 

studies will be used to determine the effectiveness of 

several Onboarding methodologies over time ð from 

simple to complex and in between. Whether you are 

an Onboarding novice, expert or contrarian, this 

session will provide both strategic and tactical    

takeaways.  

OR 

Look-a-like Tracking                 

Robert Swafford, Marquis                      

Do you really understand the theories and ideas 

behind this very simple way to òpick the low-hanging 

fruitó? Do you struggle with identifying a target 

group for your direct marketing efforts? If so, this 

upcoming online session is just for you! Learn how to 

perform the background research and  collect     

valuable information necessary to properly reach 

those who will most likely respond to your offer.  

11:45  Lunch  

  

1:00  Creative & Direct Marketing                  

Tony Rizzo, Marquis        

Explore the framework and discover tips to generational, 

life event and trigger based direct mail and email    

campaigns designed to generate continuous results.  

               OR 

     Campaign Management & On-Boarding Training                 

Todd Young, Marquis                

Learn how to use your MCIF to create, manage and track 

single campaigns, as well as matrix mail-style programs 

for onboarding/reboarding efforts. This class is a     

hands-on computer training session and requires that you 

know how to navigate the MarketTrax/ExecuTrax system 

efficiently. 

2:15 Break 

2:30  Coming Together with Generational Differences        

Kelly McDonald, McDonald Marketing                 

Never have the differences between generations 

been so profoundly marked as they are now. Why, 

and how do you learn to work with someone who 

has such a different approach to work, not to     

mention their values and priorities? This           

presentation will focus on key generational      

differences and how you can work effectively with 

someone much older or younger than you - and 

enjoy it! 

3:45   End Of Day òWrap-Upó 

Jay Kassing, Marquis 

5:45   Depart for an Evening 

with Marquis                

Sit back and relax as 

we take you downtown 

to experience a piece 

of history.    
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7:45 Breakfast 

8:15   Welcome & Opening         

Jay Kassing, Marquis 

8:30  State of the Financial Industry                

Mary Beth Sullivan, Capital Performance Group       

Join Mary Beth as she explores the current state of the 

financial industry.  With over 18 years of experience, 

she knows first hand where weõve been, where weõre at 

and the outlook for tomorrow. 

10:00  Break 

10:15   Appended Demographics & Lifecycle Coding         

Debbra Westergren, Marquis                         

Listen to our expert strategist as she explains the 

best possible use of appended demographic and 

psychographic data. This session will include     

examples of whatõs working well in todayõs    

banking environment, as well as what to watch out 

for to avoid problems.   

OR 

      CRM Strategies & Success                   

Floyd Salamino, Marquis                     

Certain things need to happen for an effective,  

successful CRM implementation - find out what they 

are and how you use them in this session. Learn 

about strategies and tactics, not just theory. Floyd 

will also present case studies of creative, successful 

implementations from Marquis clients. 

11:45  Lunch  
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( c o n t i n u e d )  

1:00  Bridging the Gap                

Dave Woodruff, Marquis           

Marketing budgets are shrinking, thereõs a freeze on 

hiring new staff, the industry is suffering from an       

unprecedented hammering in the press, so whatõs a 

bank/credit union marketer to do?  Dave will provide 

real-life success stories of those who are working their 

way through these difficult times. 

OR 

    Why ExecuTrax?            

Robert Swafford, Marquis                                             

This is more than just a daily updated MCIF - much more! 

Whether youõve just converted or are considering      

upgrading, this session will reveal the differences      

between MarketTrax and ExecuTrax and how you should 

prepare for the new environment and processing.  This 

session will contain both lecture/discussion and hands-on 

learning. 

2:15 Break 

2:30   Word of Mouth Marketing                       

Virginia Miracle, Ogilvy Public Relations     

Facebook, Twitter, LinkedIn, etc...how do you  

navigate these new and ever-changing waters 

for your institution? What should you tackle, and 

what should you avoid? How can you turn your       

customers into advertisers for your brand? Learn 

these things and more from an expert in the 

field. 

3:45   End Of Day òWrap-Upó         

Jay Kassing, Marquis 

6:00   Mini-Events               

Team up with Marquis employees as well as 

your fellow attendees to experience a ònight 

on the town.ó 
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8:00  Breakfast 

8:30   Welcome & Opening                    

Jay Kassing, Marquis 

8:45  Creating a World Class Service Organization         

Dennis Snow, Snow and Associates, Inc.              

Dennis knows service excellence! He began his Disney 

career in 1979 as a frontline attractions operator. He 

advanced through the company, managing various  

operating areas through the park, learning and       

applying the skills it takes to run a world-class,        

service-driven organization. Dennis launched a division 

of the Disney Institute responsible for consulting with 

some of the worldõs largest companies including Exxon, 

AT&T, General Motors and Coca Cola. 

10:15  Break 

10:30  Defining, Developing and Delivering a Highly 

Differentiated, Consistent Customer Experience        

Lance Kessler, Lance Kessler & Associates    

Lance really needs no introduction - he is a    

leading authority on customer service and      

marketing planning and management. He is also a 

consultant and advisor/instructor at ABA Bank 

Marketing School and several others. 

12:00 Farewell     

Jay Kassing, Marquis 

 

Original Dallas Courthouse 

Las Colinas Mustang Sculpture  
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S p e a k e r  B i o g r a p h i e s 

Bruce Wilkinson CSP                 

Keynote Speaker 

His mission is to help organizations translate their 
culture into a workplace climate that inspires 
excellence. Bruce has degrees in both Safety 
Engineering and Occupational Safety and Health, 
and recently retired after 22 years with the 

Jefferson Parish Sheriffõs office (New Orleans). 

Dennis Snow                

Snow and Associates 

Author of both Lessons From The Mouse and 
Unleashing Excellence, Dennisõ customer service 
abilities and skill set stems from over 20 years 
with the Walt Disney World Company, where he 

developed his passion for service excellence.  

Mary Beth Sullivan           

Capital Performance Group 

Mary Beth is Managing Partner at Capital 
Performance Group and leads the firmõs Business 
Performance Improvement and Marketing 

practice areas. 

Lance Kessler             

Kessler and Associates 

Lance worked in banking for 25 years before 
starting his own consulting firm in 1998. Past 
accolades also include being a member of the 
faculty of six banking schools, Chairman of the 
BMA Schoolõs Advisory Committee, member of the 
BMA Board of Director and has served on the 
Editorial Advisory Board of The Journal of Retail 

Banking Services. 

Virginia Miracle                       

Word of Mouth Marketing Practitioner 

SVP of Digital Strategy at Ogilvy PRõs 360Á 
Digital Influence group and strong believer of 
word of mouth marketing.  Her experience has 
given her a firsthand understanding of the power 
of customer conversation and its direct effects 

through social media. 
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Kelly McDonanld                

McDonald Marketing 

Kelly is the quintessential fearless leader because 
she dreams in terms of goals and thinks in terms of 
results! Having worked on the General Market and 
Latino sides of the marketing industry, she has 

proven results with many of the nationõs top brands.  

http://www.lessonsfromthemouse.com/
http://unleashingexcellence.com/
http://www.ogilvypr.com/expertise/360-digital-influence.cfm
http://www.ogilvypr.com/expertise/360-digital-influence.cfm


Airport Information 

You may fly into either the Dallas/Fort Worth 
International (DFW) or the Dallas Love Field 
(DAL) airports as the Marriott Quorum is located 

approximately the same distance from each. 

Transportation 

A taxi from either airport is approximately $50 each way (without traffic). 
If youõd rather utilize an executive car service, which will be a flat rate 
(regardless of traffic delay) of approximately $70 each way, contact 

AirCar Executive Transportation at 800.759.5555. 

Marriott Quorum 
14901 Dallas Parkway 
Dallas, TX  75254 
800.811.8664 
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